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emotional arousal on decisional confidence: A heuristic systematic model perspective.
Paper presented at the 58" Annual Conference of the International Communication
Association, Montreal, Quebec

Nabi, R. L. (May, 2008). The future of media effects theory? Presentation at the 58" Annual
Conference of the International Communication Association, Montreal, Quebec.

Nabi, R. L. (April, 2008). Emotion and media entertainment enjoyment. Presentation at the
Broacast Education Association meeting, Las Vegas, NV.

Nabi, R. L., Sopory, P., Medders, R., Popova, L., & Prestin, A. (November 2007). Does time to
think affect metaphor effects? A look at attitude, elaboration, perceived persuasiveness,
and attitude change. Paper presented at the 93 Annual Meeting of the National
Communication Association, Chicago, IL.

13



Nabi, R. L., & Clark, S. (November, 2007). Testing the limits of social cognitive theory: Why
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effects. Paper presented at the 53" Annual Conference of the International
Communication Association, San Diego, CA.

Nabi, R. L., Roskos-Ewoldsen, D., & Dillman-Carpentier, F. (2003, May). Prior knowledge as
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